T A R

ﬁ XXXX 4 G XX %) 55 XX )
( CHINA SPORT SCIENCE AND TECHNOLOGY

M EHES:1002-9826(XXXX)XX-0001-08
DOI: 10. 16470/j. csst. 2024013

Vol.XX, No.XX, 1-8, XXXX

EE£WAB:
HAE FAILALH PRI R — R
B (21YJC890021)

FE—IEEEN:

BB A(1981-), 7 , 8l 4u% , W+,
FEEMRT QAL REDSRE
4 %% , E-mail :23263962@qq.com.,

*BEEIEEREN:

B 8(1984-), B #H05 a4, £
BHR @ AR E Ak, E-mail:
55637723@qq.com.,

{EHBRAL:

L3dImie K, #3d ki 410081 ;
2L L, Hd PRAL 4180005
3ABHITIEKRF 485 480 350117;
4. E IR, L 418000
1. Hunan Normal University, Changsha
410081, China;

2.Huaihua University, Huaihua 418000,
China;

3.Fujian Normal University, Fuzhou
350117, China;

4. Hunan University of Medicine,
Huaihua 418000, China.

IHVEAON I iz gy 7 i S5 (e 5K -

Ji k- H R b

Consumers’ Spatial Perception and Value-Seeking
of Stand-Up Paddle Boarding: Application of
Means-End Chain Theory
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Abstract: Exploring the mental structure and pathways of consumers’ spatial perception of
stand-up paddle boarding (SUP) through a means-end chain theoretical model. This study finds
that consumers have three basic spatial perception patterns for SUP, among which the percep-
tions of spatial attributes of excellent and desirable water is the basic prerequisite factor to at-
tract consumer participate in SUP activities continuously, the spatial perception of the club’s ser-
vices content is the essential element of the social organizational guarantees for the spread and
continuation of the cultural attributes of SUP, the perception of the social activities space in
SUP gives it a special socio-cultural significance. Based on the above, four types of spatial
space values seeking are formed for SUP consumers to enrich themselves, show the value trend
of social civilization and sustainable development: enjoy life, emotional satisfaction, social in-
teraction and ecological environment protection. Suggestions: Optimizing the SUP water space
and improving the qualifications and service quality of the clubs, in order to achieve the continu-
ity of SUP consumption activities; integrating the multi-industry and expanding the social space
of SUP, constructing the closely relationship between space attraction of SUP products and local
natural ecology, local cultural, personal identity, etc.
Keywords: stand-up paddle boarding,; consumer; spatial perception; value-seeking, means-end
chain
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Hierarchical Values Map of SUP Spatial Perception
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Figure 2.

Perception Structure of SUP Consumers Based on the
Pursuit of Enjoying Living Space
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Figure 3.  Perception Structure of SUP Consumers Based on the

Emotional Space Pursuit
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