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Abstract: Under the situation of increasingly fierce competition in the Chinese Football Asso-
ciation Super League, the health of Clubs of Chinese Premier Football League management
environment is directly related to the harmony of the whole field and the tolerance of the mar-
ket. Through theoretical analysis, this paper constructs a conceptual model of Clubs of Chi-
nese Premier Football League’s characteristic social responsibility and spectators’ civic be-
havior in Chinese context, the conceptual model between the Clubs of Chinese Premier Foot-
ball League’s characteristic social responsibility and the spectators’ civic behavior was estab-
lished with the moderator variables of market-oriented strategy and the moderator variables of
audience’ s gratitude. Through empirical analysis, it is found that Clubs of Chinese Premier
Football League’s social responsibility can build a more advanced partnership with the audi-
ence through the gratitude mechanism; customer orientation has positive adjustment effect on
Clubs of Chinese Premier Football League social responsibility, while competition orientation
strategy has negative adjustment effect. The results show that Clubs of Chinese Premier Foot-
ball League should adopt compound development strategy in the fierce competition, and take
social responsibility as a strategic integration tool rather than a simple image tool, which is
conducive to the realization of competition results, arena harmony and economic benefits of
the multi-win situation.
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B AR F E SR LR AL X, AR AL 2 50T, 32 B DU
FEIX R AL 2y H B, B A F SRR T 1992
FEML L O i RS i B 2 Bk 2 O B 28 1R
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AAT A & B A F o 2837 W A 3R B WL R = %2 5%
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Figure 1.
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Classification Model of Citizen Behavior of Spectators in Professional Arenas
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Table2 Survey Object and Sample Size of the Spectator

Citizenship Behavior in Clubs of Chinese Premier Football League

F5 ek AR BERBRR SR AREM

R3 BUNETSFESUERKE
Table 3  Reliability and Validity Test Values of Semantic

! 26 L% Ao A 150 126 Measurement Variables
2 27 JHEXR LR Gk 150 135
5 % Lmbi g 150 s MEEE R4 CR  KMO Bartlett 23/ AVE
s HEA PR 150 130 AATAERS 0797 0876 0.721 0.000 0.638
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ST, D KU 24 o 0 39 5 B X

BT (PR S LIS E A R BRI . 5
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Table 4 Mean and Correlation of Major Variables
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A7 N SR 25 AT N B B AE AL 151 U3 & 34 51 A 0.432. Table 7 Mediating Effect of Spectators’ Gratitude on the Perception
0352 #10.514, FBE 0.01 & S MR, HEH 0. A H of Social Responsibility in Clubs of Chinese Premier Football
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Table 5 The Mediation Effect of the Spectators’ Gratitude on AR R R BCR MR R . — B O
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Table 6 The Mediation Effect of the Audience’s Gratitude on IR
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Super League Club and Spectators’ Gratitude

BBZM
BEE
Model 1 Model 2 Model 3 Model 4 Model 5
IR BR S 0.043 0.031 0.038 0.028 0.032
{8 7R 3R BT AT AURE R 0.036 0.029 0.041 0.025 0.049
LR ALA T AE 0.471"* 0.247* 0.409** 0.231** 0.511"
TRE-F ) 0.368™ 0.309*"
TEFH -0.320™ -0.299"
8 IR FR AL A T AE X R 5 &) 0.119"
BRIALLSTEXEF 5 & -0.101"
R 0.238 0.323 0.266 0.365 0.291
PR 0.227 0.294 0.258 0.317 0.278
F 20.216 23.009 22732 21.397 22.346

VE R E R 0.001 09 B E KT 4R R0.01 609 B E KT FET0.0569 2 FKF,

5 ZBRENERXREE
510 FEEEXL

1) A B 5038 I S E B 70 R I, o R R SR AL 4 TR AT
AT RE XS e 55 A 5 41 22 AT D R R 5 25 2 55 38 3 AR
A RAT A A R E R, T B o Ak B AR L

Vi 2L I RN AW LB 7l N R RS VAV R 2 g e
0 o [ R A 2 SR AR ROV R O, AMEA B T A R
BRNA R 77 5 E KL TSI, R ERIZ )% K 2 Bk
T 3 5 B R 22 263 S i 58 3 S g Rk R L i B B

F B PBBKEA TN IERE SRR, PR RS
Ak 2 SR B AT, A LARE T R 37 WA 1) fi ke L ey, B
REAEHE I 55 & 1 SR AL AT N R R 1 5 B 55 383 4 RAT
NI I S, 8 T 4 B B8 3 A AR R L A WA R I R 1) T KR
BRI

Dmﬁéﬁﬁ¢ﬁﬁ,ﬁﬁxkﬁﬁﬂ5mﬁ@@
FLAT 3 T 1) 1 S N R R R
14 B3 7% 5 1) Y oK %tﬁ?ﬁxkﬁﬁﬂﬁm&@@z
R T RN R SR . EFEAR BOAE OL R, Hh R AR AR R
T2 TR & —MIE R T B, 1 B 5E 4 IR % T IR
A AEL SR 0 R L 7 5 ) R, R — A, RO R
A2 TR . SEBR b 3 Bl 5 v AR BRO3E Rak E ZKER
4 N 38 (Breitbarth et al. , 2008) , 4 £ T AE RN
R 5E BV A 18 78 8 BRI OB IR 3R o RO 1 K IBE B HR
P R SR B AT FUMR AL X 7 se A% e, BNV AR SR 4 E
St EIFRAGRAMEFRKR. EEPIAEE
BB T RAE SHSTEEN R CE
IR—1k.

30 34 5 ) % o [ B R AR L AR AL 2 BT R
50 AR B B A B3 e N . SRR, R R
IREB AR A R, B AR B R B 5 B AL & BT AR
JBAT s BAT A2 TR N — B R R 0 WA & B

R 288 R 72 v L A 0 A B ARG , RO A (R AR
B EMAL R FHE BT, BT 2 ST —Fp i
5 TR, 00 A 2 L R 7 N R . 7T LR B, W Be A
Sheth %5 (2010 it ik , 2R 45 00 5 ) &t 1) BRMV AR 2R B 18 v R
ﬁ%ﬁ%ﬁ%ﬂﬁ%%%@ﬁ%%ﬁiﬁﬁﬁéﬁm

23 TAT < G HE 48 5 22 1 RO AL SR 3508 D 460 ) - 5 R JBE
T2 THE K AR IR THE R MBS 1 E 1 T B

4) JA5 25 S 1) i s R v L A S AL 2 T AR 5 AR R R
7 AR R T U AR 5 5 A 5 ) R 7 AR e I T AR .
S50 AT bR R R AB DA, R R LB s KB ) 3
G T 101 G T AT SR 00 12 B NSO K R MOk R . R 9
FLAL, TN R i b R T 4F A0 5 % 1 S W
KB A bR AR H 218, Bon MR B s B s
o X4t T AR 10K . 3K 10 2 2016 4F
EHREHRANE LEABS T, He g X — R
BRIk, BN & B BN E B AN B L
Ble KBTS N T ZMN T T Y. &5, HE
10 AT %0, 2016 45 ) MM « LW A A 5% 2 3 A 4 ok
R, Rz a NS e FE NSO .

JUE A RFEAR KR (2 B 3E 9 FIER 10 AR T LA 2
AR AR 5 5 b N BOR Bt e S5 B, i 2 2k 1,
AREBNARFHIRHE LR Al K R D R . FA
BARFRAR SR AR Rr 2R, HAA BB m AN A BEOREF m 7K P I AL
AR, RIS . A SRR KT
R BT, R LTI ZE . S5 A LR B 5 IUERT A R
GIHT, T DA HE A R L R B LE RN IR [ , R AT AL
R BATAE A — PRI S ) g T BT A K, 4G 2358
AR IR (R FE AR A RAT 9, AR AR NELIAS
Wt K, FLad Bt K il 2k 0 SR IE 5 A 147, T At 2% 2 51
23 Fom BN o 2k b 4 R P B e 4B A 350 717 37 s e
BEM S TATEATRE . X IR Ol AR A 1 5w 4

111



o E AR S RBHE 2021 4 (5578559

R A R R A i JE AT A 2 SUEAR 9 s A 5 T
B AR 3 BRI R TR . A4, i R AR S TE KR

BN RTINS 0 88 2 PR BEBE A S FRF S 28 5 A S 3 17
A NS FE B ST R I 5 E BRI R 1K 2 =) THD

F9  JMNEX.EELEERS FERYR

Table 9  Super-Double Investment and Attendance Data in Clubs of Chinese Premier Football League

2018 4 2017 4 2016 4 20154 2014 4 2013 4
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ik BN 12.70(F4) 20.90 15.70 6.00
AH) T 2.16 2.92 2.80 2.64
£10 2016 EHBERBRTILIE Feng IR A R R M

Table 10 A Series of Data in Clubs of Chinese Premier Football

League in 2016
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Figure 2.  Relationship between the Investment of Clubs of

Chinese Premier Football League and the Number

of People in the Seats
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